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The Course: 9-hole course INSPim
Design: Peter Matkovich CONNECT
Terrain: Flat

Sea Cliff Resort is a nine hole course, but offers alot more. There Y v

are nine greens, but with different tee locations plavers can have - s 1‘5"\

a great 18 hole golf experience. The variety of holes on the 5
different nines-varying in par, disctance and anagle, will provide 1
aoclfers with a fun island golfling experience, The course also i

boasts a driving range and short game practise facility. After
their round, golfers can enjoy the sunset from the Clubhouse
Verandah, situated on a private beach, soaking in views of the
ocean i

What betterway to spend part of vour visit for FESTAC2022 - be
it leisure or buiness on this stunning layout, enjoving the best the
island has to offer!

Inspire Africa Golf Day organisers & partners
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The Black and African Festival of Arts and Culture

FESTAC also known as the World Black and African Festival of Arts and Culture, is
an Arts and cultural festival that aims fo alier, fundamentally, the way Africans see
themselves and how the world sees us.

The Festival consists of Africans & other Nationalities which makes it a perfect
opportunity for networking, collaborations, and draws a Multi-generational global
community to the scenic Island of Zanzibar fo experience an eclectic Pan-African
and International line-up of music, theatre, poetry, film, dance and visual arts A
vibrant handcraft market, family-friendly performances & Kid Zone as well as an
interactive art and dialogue space, create a ftruly diverse & magical 7-day
entertainment experience. A ceEeErafion of African culture and heritage, this festival
offers much more than just music & art — a gastronomic thrill with signature
cocktails and free-flowing wine, adventure, and good music.
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There is a pulse in Africa that exists nowhere else. A vitality and optimism that needs expression!
For More Information contact us on: info@inspireafricaconnect.com | www.inspireafricaconnect.com

FESTAC 2022 Organisers & Partners
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ART
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EDITOR™S MOTE

EDITOR’S NOTE

Thc festive buzz is here...and just when the world was taking a sigh-of-relieve from Delta variant...

boom...Omicron creeps out of nowhere threatening festive travel plans.

So much of business is still at stake with international markets imposing travel bans. While keeping
everyone safe and healthy is a priority, the past three waves have been a learning curve for all with rules
such as social distancing, mandatory mask, constant hand washing and sanitising becoming part of our
lifestyle. Now we know what we know and therefore, the focus should be on tighter measures at travel
entry points to minimise the spread Covid rather than imposing travel bans.

This festive edition is power-packed with great festive goodies from fine jewellery, to eyewear and an
amazing seasons collection. We showcase some amazing destination a must visit for your bucket list.

We introduce FESTAC 2022 - Destination Zanzibar to start planning in advance in readiness for Africa
Month from 23rd — 29th May in Zanzibar. A week of cultural festivities that will unite the African
people from all over the world. Festivities that will ignite pride and passion of our culture. Registration is
open now and you don’t want to miss this event.

Lastly but not least, we take this opportunity to thank you all for being part of our journey in 2021.
We look forward to collaborating more in 2022.

May you all and your families and loved ones have a joyous festive season.

MERRY CHRISTMAS & A PROSPEROUS HAPPY NEW YEAR.

Grace Mumo ' .
Founder / CEO Luxury Xclusives
Lumr}-' Xclusives exchciiy reigns supreme
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4 ﬁ Exlusive Travel
Morukuru Family is ready
to welcome you!

14 Destination 3() Elewana Kilindi
Zanzibar Zanzibar
Zanzibar is a culturally and “Exceptional service,
historically rich island. incredible experiences.”

NATC JEWELS
Bold & Elegant

Creations are Taking
the Luxury Jewelry Brand

to Global Success

2  Madinat Al Bahr < LUXURY TRAVEL o :
22 Business & Spa  hotel is \58 The Luxury of Private Helicopter IJ I‘] §'|ll]‘1ﬁlx
Been awarded as Best 5 Stur Ownership s et

hotel in Zanzibar of 2021 by

International Travel Award.

116 Minos
Beach Art Hotel
1s All That Romantic
Honeymoon Drreams Are Made
(8]0

Cover
O©Madinat Al Bahr - Business &
Spa hotel
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CAPE TOWN
SOUTH AFRICA
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Each of the nineteen one-bedroom suites in the Tower wing offer private walk-out balconies with floor-to- ceiling glass sliding
doors for panoramic city or Table Mountain views. Contemporary and stylish, these rooms boast extra-lengih king beds and
spacious separafe living rooms with separate work areas. The bathreoms offer oversized bath fubs, walk-in marble showers and
array of luxurious bathroom amenities. |deal for families, the six Tower Wing two-bedroom family suites have separate spacious
living rooms and separate work areas. Each suite comes with o private walk-out balcony offering stunning city views. There's an
extra-length king bed in the main bedroom and fwin beds in the second bedroom. The expansive bathroom has a walk-in marble
shower, oversized bath fub and high-end bathroom amenities.

Light-filled and marble-floored, the Presidential Suite is Taj Cope Town's premier accommodation offering, spanning 200 Sq Mt.2
across the 16th end 17th floors of the hotel. A wrap-around terace provides uninterrupted views of Table Mountain and the cify.
There's a fire-pit, plush seating and plenty of space for entertainin IIE;Dinﬁmfe cocktail receptions and romantic dinners for two.
The suite offers two bedrooms with separate enfrances ond interdeading, lockable doors. master bedroom boats luxurious
linens and silks, with large mirrors and chandeliers. A generous lounge provides a restful haven, while @ formal dining room
creates an infimate gathering point. A study provides o peaceful place to work or read. Spa freatment, hammam steam, and «
personal exercise room foster rejuvenation while the extensive bathroom offers a walk-in shower, long bath and floorto ceiling
views of Table Mountain,

“Cape Town’s Taj Hotel is driven by passion, vision and authenticity.”

Taj Cope Town sets an sxample of opulence bom from flavourful local culture and world-class amenities. At Taj, guests
from around the world find comtort in the siately, tastefully designed rooms, offering unhindered views of the destination,

while providing convenient in-room facilities.

The Bormbay Brasserie, our Indion fine dining and Intemational cuisine restaurant provides a culinary experience unlike any other.
We serve the essentially global cuisine; providing guests with a masterfully balanced taste. Executive Chef David Tilly adds “In our
bid to deliver authenfic, undiluted experiences, we've infroduced a unique regional home style dining experience. Always prepared
with a local fouch, the home-siyle cooking ensures that you maintain good Eealth' throughout your stay, At the same fime it gives
you the opportunity fo dabble in the local delicacies.”

Fulfilling the purpose of @ ?uest'; visit fakes top prionty of Taj. Be it a significont mesting, a crucial conference, a much-awaited
get-together, or an affair of a lifetime a wedding; at Taj, occasions um into memeries. Plush banguets adapt seamlessly to the
nature of the event, while functioning with incredible efficiency and poise, disolaying Taj's spirit of hospitality at its peck.

The award winning Jiva Spo drows on the fabled lifestyle and culture of Indian rowHE through the centuries, along with 6000-
year-old Eastemn wellness philosophies devised to align body, soul and mind, Jiva Spa is a special space. Al its essence, it
encapsulates the ‘science of longevity” with the wisdom of the ages behind its offerings. Here “Alithi Devo Bhava” meaning ‘the
guest is god' is an adage to be adhered to, and holistic treatments are enlivened with meaningful ceremonies and rituals that
encourage fotal relaxafion. Taj Cope Town's Jiva Q?:dglubnl principles apply: evenything that fouches the body is completely
natural, with materials like organic cofion, sun-bleached fabric, oven-baked potfery and soy cofton.

Tajness — A Commitment Restrengthened is o mark of assurance of IHCL's authentic Indian haspitality, with an edded comfort of
safety, hygiene and physical distancing IHCL looks forward to welcoming its guests with a fond and familiar ‘Nemaste’, ‘Adaab’ or
‘Khamma Ghani’ to their second homes, its Hotels.

CONTACT US +27 21 819 2000 res.capetown@tajhotels.com
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TRAVEL / ADVENTURE

FACTS ABOUT de.S'lLl'f’lCZ ZLZ.OTZ

/ZANZIBAR

he Zanzibar Archipelago is a breathtaking spot located in the
Indian Ocean 15 miles off the coast of Tanzania. Zanzibar is a
culturally and historically rich island with exciting tours and
excursions starting from Stone Town, a UNESCO World Heritage .
Site with a maze of winding lanes, lively marketplaces, and unique
architectural. Explore and venture this paradise island with clean,
turquoise blue water, shallow sandbars ideal for wading and a plethora
of small, nearly-deserted islands that are virtually unvisited by tourists.
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HISTORY

Zanzibar is an archipelago made up of the two main
islands of Unguja (also known as Zanzibar Island)
and Pemba, as well as roughly 51 smaller islets. In the
United Republic of Tanzania, Zanzibar is a partner
state with the mainland.

The name Zanzibar is derived from the Arabic terms
“Zeny', which means black, and ‘bar,’ which means
land, giving in the historic term ‘Land of the Black.'
Zanzibar absorbed people from all over the world,
including the Orient, Iberia, Assyria, and India. Pemba
is the Archipelago's second biggest island, known to
Arab mariners as Al-khudra, or “The Green Island™. It
is famaous for its clove production and its channels offer
some of the best diving experiences in Fast Africa.

GETTING THERE

The principal carrier to Zanzibar is Kenya Airways
transit at Nairobi, Ethiopian Airlines transit at Addis
Ababa, Oman Air transit to Muscart, onetime Airline
direct from Turkish Airways, Furowings discovery,
Lufthansa-Edelweiss Airline, KLM, Qatar and Air
Irance. Other carmiers such as Swiss and British
Airways stopping over Dar es Salaam, from where you
can catch ferry to Zanzibar, There are also 2 number of
regular charter flights from Europe travelling direct to
Zanzibar. If your ticket takes you only to Dar es Salaam,
local air carrier such as Zandir, Coastal, Tropical Air,
Precision Air provide scheduled flights in small twin-
engines to Zanzibar,
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VISAPROCEDURES & CUSTOMS

The visitors require a valid passport and visa for the
duration of their stay. Visa can have obtained from
Tanzania Diplomatic Mission or alternatively at the
entry points. The rate of visa currently between $50
and 8100 . However, it is advisable to check with your
nearest Tanzanian Embassy. High Commission or
Consulate prior to your travel for updated information

POPULATION

Lanzibar consists of a multiracial and multicultural
community, It is a society of many faiths and of
different origins. Almost the entire population is of
mixed races primarily of Arab and African decent and
blended with local culmre. The current population
of Zanzibar according to 2012 census is 1,303,569
inhabitants with an annual growth rate of 4.55%.

FANZIBAR GOVERNMENT

Zanzibar 1s a part of Tanzania’s United Republic, with
its own government and president. It has a popularly
clected House of Representatives and cabinet ministers
for all subjects that are not related to the Union.
Zanzibar has been a multiparty democracy since the
1995 election.

TRAVEL / ADVENTURE

GENERAL FACTS

Time Zone: GMT +3

Currency: Tanzanian Shilling (Tsh)

Exchange rate: US$ 1= 2 300 but it varies

from time to time

Official Languages: Swahili & English

Electricity: 220 - 240 VAC, 50Hz

Religion: Predominantly Islam

International Dialing code: +255 plus code number,
followed by 9-digit local number

HOSPITALITY & CULTURE

Zanzgibar cultures become more diverse in its range,
maore unigue in its expression. Zanzibar is the birthplace
of Swahili, a lingua franca forged from global dialects,
upon which legends were carried, trade routes opened
and a Sultan’s empire prospered. It is here that the
African culture blended with other cultures mainly
Persian, Arabic and Indian to form Swahih culture.
Today the romance, vibrantly alive, traditional sailing
dhows, carved wooden doors, chests, scent of cloves
and the smile of the hospitable people welcome you
to Zanzibar,

rusuryxciosyes R



CLIMATE

The Zanzibar archipelago is a tropical island and irs
chimate 1s subject to the whims of monsoon winds.
The northern monsoon (known as Kaskazi in Swahili)
lasts three to four months from April o November,
The rAINY seasons (Maskika) starts in March or .-'\]‘l]’ii
and lasts in May. June to October is the dry and the
temperatures are clement. There are short rains known
as vuli. Zanzibar gets about 60 inches of rains annually.
The maximum temperatures are 88.50F in February
and 810F in July. The minimum temperatures are
800TF in march and 710F in June.

i — -
6. Discover and tour the
~main City market,
which opened.in

1904, to obtain a full

picture of Stone Town's
architecture, including
itfs sand and stone =~
antique built buildings
with Arab/Indian
carved doors with
brass studs and carved
balconies.




GEOGRAPHY
The two islands lie 35 kilometers off the coast of
mainland Tanzania in the Indian 1

39 degrees east and latitude 6 degrees south of the
qummr Pemba stretches for 40 kilometres and 15 14
miles hroad. It covers 608 quare miles of land (2,332
square kilometers). It's around 36 miles away from
the continent and 29 miles north of Unguja Island,
Unguja stretches for 50 kilometers and is 24 miles
broad. It has a 995-square-mile surface area. At its
narrowest point, it is separated from the continent by
a 21-mile corridor. It rises 390 feer above sea level at
its greatest J.H.JJ!I‘.IT.

HEALTH & SAFETY

Vis o Zanzibar are no longer required by law to
have Yellow Fever vaccination certificate. When you
enter the country, plea our local doctor or Travel
Clinic for further information abour inoculations
required for the arca,

Malaria s still pre‘l-';l]&r'lT in East Africa and so one
should also take a malaria prophyl I'here are many

different kinds of medications for Malaria., However,

1ons sho en to avoid heing hitten h_'!.'
mosquitos, repellent and sleep under
MOSQUILo nes at m;,lu, Wear long-sleeved shirts and
trousers in the evenings.




Zanzibar is not much infected by HIV/AIDS,

However, you are advised to avoid all AIDS fueling
factors.

As inalmost all African countries, it is pleasant to drink
bottled water and avoid uncooked foods that may be
have been washed in untreated water. Sunstroke and
heat exhaustion are common, so drink sufficient water,
wear sensible clothing and use a high-factor sunscreen.

Zangibar is a safe country and most locals are friendly
and honest. Extra precautions should be taken so as to
have a relixing and interesting stay in one of the most
beautiful places on earth.

MEDIA & COMMUNICATION

Media and communication provides access for
tourists and investors to the latest technologies in
sound, printing, and visual communication companies
that keep your home away from home. The most
recommended media are THE GURDIAN,
SUNDAY NEWS, DAILY NEWS, THE DAILY
NATION AND ZANTEL, VOCACOM, TIGO,
HALOTEL, TTCL for communication..
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TRAVEL / ADVENTURE

RELIGION
The majority of Zanzibar residents practice the Islamic
faith which reflect also their life style and culture,
Mosques are sacred places and usually no entry by
non-Muslims. During the holy month of Ramadan
Muslims are fasting from dawn to sunset and you may
find difficult to find food during the day. However,
same specified restaurants are allowed to serve the
tourists, There are also Christian churches and Hindu
temples which offer regular services on Sunday and on

special occasions.

SHOPPING
As you stroll through Stone Town, you will find
several shops selling wood carvings, Zanzban chests,
clothes, spices, jewellery, paintings and antiques. Most
of the gift shops are situated along Kenyatta Road in
Shangani, and Gizenga Street behind the Old Fort.
Tourists are advised not to buy any products related to
protected specics on the islands, such as sea shells and
turtles. A holiday to Zanabar would be incomplete
without visiting these souvenir shops.

FOR FURTHER QUERIES AND
INFORMATION, PLEASE DO NOT HESITATE
TOCONTACTONOFTHETOUR OPERATORS
OF YOUR CHOICE!
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Madinat Al Bahr , Business & Spa hotel is Been

awarded as Best 5 Star hotel in Zanzibar of 2021 by
[nternational Travel Award.,

A palace in the paradise Island of Zanzibar ranked
the best 5 star hotel of 2021 and one of the best 10%
of the hotels world wide invites you to experience the
charm, colours, cultures and warmth of an Afncan
hospitality at its best. Hugmng the blue waters
Indian Ocean, it’s the only resort to wonder how fast
the good times fiy.

The hotel deck hoasts views of the best sun set in
Zanzibar turning its blue waters into golden with
sparkle of diamoends on its Waves ending its evening
finale with skies turning pink in the back ground.

No hotel offered such pleasure, romance, memories
and happiness for so less as does Madinatr Al Bahr,
{The City on the Sea) where the fun never ends.
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L
@®@® The magic of this type

of holiday is that you

can choose your perfect

escape and everything

is prepared for your e
individual needs and likes. | b”h’;

large blue pool and the open sea with views of the
passing vessels to purpose designed and furnished
bedrooms of various categories for perfect relaxation at
half the price of branded hotels. The monetary object
were secondary to meeting the Island’s core necessities
and affordability of the ensuing facilities and services.
The Governments incentives, support of its officers,
the hard working Chinese and local cobtractors, The
Exim Bank for its financial support, Zipa for incentives
together as a team turned the dream into reality and
without whose support this Zanzibar's flagship hotel
would not have see the light of the day,

MAIMNAL is a real Baitul Ajaib and needs to be seen
experienced and lived in to be appreaated,

The fun never ends at the Madinat where guests
wonder as to how fast the good time fly

FACILITIES

Distance from airport: 2.5 K.

ATM Facility Distance: 5 k.m

Doctor on call available, COVID Test centre: 2 k.m

Free wah












ACCOMMODATION & FACILITIES
15 spacious Pavilions (220 sqm each) with private
plunge pool
Domed bed chamber with stained-glass skylight
Spacious wet room with a tall shower
4 Pavilions with l.'rpl:l'l—'.ij!‘ baraza
Bar, lounge and restaurant
Kilindi spa
Infinity swimming pool
Butler room service

Free wifi in all public areas
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ENCOUNTERS

-

All-inclusive dining

Intimate, multiple dining locations

Premium wine list

Innovative house cockrails

Beach dining under-the-stars

Scuba diving and snorkeling

Jet skiing, water skiing, knee boarding and small
sailing catamarans

Deep-sea fishing
Spice farm tour

Stone Town walking tour
Catamaran and exotic sunset dhow cruises
Day trips to Jozan Forest




sLLU av- Ul

AWINDOW TO THE SOUL OF AFRICA

SOUTH AFRICA IS A UNIQUE
AND BEAUTIFUL PLACE,
BEST ENJOYED WHEN YOU
SURRENDER TQ THE LUXURY OF



Experience unsurpassed, world-renowned, luxury travel.

Five-star accommodation of the highest order.

24-hour personalised butler service.

Authentic South African fine dining and locally sourced award-winning wines.

Ever-changing views of the countryside you would not see any other way.
Bespoke entertainment tailored to your specifications.

Chartered routes designed to suit your private and corporate needs.

And last, but not least, a World Travel Awards winner for 12 consecutive years.

The Blue Train is the luxury escape you have been looking for.

Visit www.bluetrain.co.za for more information







TRAVEL / ADVENTURE

THI LUXU RYO K

PRIVATE HELICOPTER
OWNERSHIP



Everg defall has been.f; rsider
in its design, starting with the fully ,,_‘..
computer-controlled engine, glass i
cockpit, and advanced avionics that' %°

dramatically reduce pilot workload ' -~ e
and maximize safety.

world — and this applies to

vl leisure, With the commodity

of time equating to large sums of money

and the constant demand for immediacy,

having the ability to jump in a helicopter to get to

that meeting or make the most of a short vacation is
paramount.

A Bell 505 doesn’t get caught up in traffic jams or
airports at both ends of the journey either — which puts
traditional transportation way behind — literally — in
the field of on-demand travel.

Safety, functionality, cost effectiveness, and
sustainahility are all equally important. Enter the Bell
5L15 the most advanced helicopter in the short light
class. Every detail has been considered in s
starting with the fully computer-controlled
engine, glass cockpit, and advanced avionics that

dramatically reduce pilot workload and maxdmize
safety.




TRAVEL / ADVENTURE




TRAVEL / ADVENTURE




66 Everything has
been carefully
considered in the
design so that
the aircraft is not
only capable, but
flexible.

This light single helicopter can accommodate its pilot
and four passengers, as well as offer a generous amount
of storage space, with a full glass cockpit and stadium
scating, allowing for all to enjoy a spectacular view,

From an ownership perspective, the Bell 505 checks
many boxes. It offers ane of the lowest operating costs
in its segment and stands out due to its mulbi-function
capabilities. Piloting the aircraft is an enjoyable
experience when compared to the classic helicopter
flying operation, which is renowned for being extrernely
complicated. The simple and intuitive platform of the
505 is perfect for new and experienced pilots alike.
The complicated three-stage priming process of the
traditional aircraft has been eliminated in the 505, so
the ground-to-air time and process is quick and easy,
while as the only dual-channel engine in its class, the
505 boasts incredible power at altitude and is highly
efficient in terms of fuel. With a range of 306 nautical
miles and a comfortable cruising speed of 125 knots,
the 505 can comfortably achieve a variety of missions.

Everything has been carcfully considered in the design
s that the aircraft is not only capable, but flexible. The
visibility is superb throughout the cockpir and cahin
due to large panoramic windows; aided by stadium
seating where the back seats are set slightly higher than
those at the front.

The Hat floor of the interior and removable seats,
along with multiple tie-down points and more cabin
space than any aircraft in its class, all combine to
offer supreme flexibality — so that the 505 can be just
as at ease fransporfing cargo one 11;1_1', and people the

LUXURYXCLUSIVES




66 Another advantage
the 505 has
over traditional
transportation
is reaching a
destination without
a runwadu.

next. There are a variety of upgrades available for the
interior too, such as headliners with Passenger Service
Units (PSU), USB charging ports and additional
storage options. But it's not just functionality — and
this is where the 505 can give a private plane a run
for its money — colour co-ordinated interior pancls,
carpeting and modified pilot and passenger seats can
create a luxurious, personalised interior.

Another advantage the 505 has over traditional
transportation is reaching a destination without a
runway. Whether it's a weekend mountain retreat or
a secluded beach camp, a meeting at an office in a
different city, or a quick trip to an offshore rig, the 505
goes straight there.

It's no wonder then that the Bell 505 is a class-leader
that for the fifth consecutive year, has won first place
as the preferred customer aireraft in the light single-
turbine helicopters category in the Business Jet
Traveler's Annual Readers’ Choice Survey.

Moreover, and very important for helicopter owners:
Bell is also known for its exceptional standard of
customer service and has been rated number one for
consumer support in Vertical magazine multiple times,
so customers can be confident in the knowledge that
after they purchase an aircraft, the relationship with
Bell continues throughout its lifecyele. Since its first
delivery in 2017, the 505 can be seen in operation
across six continents — there are currently almost 30
atreraft operating in Africa and the Middle East with
segments ranging in pilot training to corporate. The
Bell 505 is one of Bell’s fastest growing commercial
programs to date,

BB LUNURYNCLUSIVES




TRAVEL / ADVENTURE










LLuixiiry Xoheshoes

LUXURY /TRAVEL

Frclusive

US

THE NEW
WAY TO

TRAVEL

Have you spent lockdown plotting your next great
escape, and now you are ready to embark on a long-
dreamed-about adventure? Morukuru Family is

ready to welcome you!

Travel and the business of holidays is a constantly
evolving industry, and we keep up to date with all the
news and trends affecting our guests. Since lockdown,
we have seen three distinet vacation ideas coming to
the fore. First, many people have embraced a more
active, outdoor lifestyle and want to keep that up when
on holiday, Second, exclusive-use villas are in vogue,
with guests increasingly demanding seclusion and
privacy on holiday. Finally, *slow travel” is showing up
on our radar, The concept of “slow travel” is that guests
choose longer trips to remote or ‘far flung” destinations,
where they can enjoy lots of space and nature.

Morukuru Family has gained a reputation as the
specialist for exclusive use stays in South Africa and

LUXURYXCLUSIVES

are proud to have pioneered this concept in South
Africa and the ‘Morukuru Freedom Concept’, allowing
guests to do “whatever they want, whenever they
want”., The Morukuru Family philosophy is high-
end exclusive use experience for guests underpinned
by flexibility where families and groups of friends
can enjoy an intimate and inclusive home-away-
from-home experience. Guests are looking for space,
privacy, security and convenience, coupled with quality
assurance, a guarantee of luxury, and peace of mind.
Exclusive use properties have rocketed in popularity
because travellers want to holiday in a place they can
call their own, and multigenerational families or groups
of friends are looking for somewhere to reconnect with
loved ones they haven't seen for far too long,












In Johanneshurg, there are two separate exclusive-use

stination at the
tholPlace House is ideal for muls-
Iso offers a bar and lounge
spaces. Atholl
Villa is a 4-bedroom exclusive-use villa accommodating
i sts and offering a priv rden and swimmin

and indoor and outdoor dining spaces.

T'l.[ﬂ'l.'il'l'g to the Southern Cn]ﬁe and the De Hoop
Mature Reserve, vou will discover Morukuru O
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hoeury property all to yourself; the house and location
cked with faalities

The magic of this type
of holiday is that you can choose your perfect escape

are unique, th

and everything is prepared for your individual needs
and likes. The house comes with its close-knit staff,
including a personal chef and butler, two housekeepers,
host and together, they create a holiday experience
unlike anything ever experienced before.

A recent guest at Morukuru Ocean House had this
to say about her stay, “the reason 1 loved Morukuru

genume cs

all my bo




baboons in the fynbos from the 4 x 4 vehicle and our
every whim, need and desire being attended to by the
fabulous team of staff!”

If you are after a safari experi , booking an
exclusive-use property is a great idea. Morukuru
Family Madikwe is extremely popular with groups
of family and friends, as everyone gers their own
space and p v, which is perfect for individual
expectations routines. Morukuru Family Madikwe

of

every day an adventure. We all so loved our stay, M,
elderly parents eens and the baby of our group
had the best holiday ever. The highlight for all of us
wits the bush dinner your team put together and our

twice-daily 4 x 4 outings, where we enjoved so many

s, The pandemic has made us all
reconsider what we value in life - and on this trp, we
got to reconnect with each other and nature.”

Morukuru Family is ready to welcome youl
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Y
®® VWHAT HAS MADE NATC

JEWELS SUCCESSFUL
OVER THE YEARS

ISITS VERY CLEAR
UNDERSTANDING OF ITS

AUDIENCE’S DESIRE..

B LUXURYHCLUSIVES

For the trendy everyday European woman
looking for an accessories brand that
F says bold, courageous and glamorous,
look no further than NATC Jewels — an

ultra-contemporary jewelry brand that is
growing in popularity thanks to its uniquely stylish,
affordable and elegantly creative designs.

Lacury Lifestyle Awards awarded NATC Jewels in the
category of Best Luxury Jewelry Brand in Europe for
2021. The award comes as recognition of NATC Jewels'
fashion-forward take on bespoke luxury accessories.

Founded by acclaimed jewelry and interior designer
Matasa Christodoulou in 2011, this Cyprus-based
jewelry and interior design brand has established itself
as a credible designer of creative and contemporary
jewels, bags and swimwear for the everyday woman
looking to elevate her look.

What has made NATC Jewels successful over the years
is its very clear understanding of its audience’s desire
for affordable one-of-a-kind items that complement
each buyer’s individual qualities.

Whether it is a chunky choker, a bold bracelet or
colorful earrings, anyone wearing an NATC Jewels
itern enjoys an immediate confidence booster knowing
that they will attract the right kind of attention.
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®® WHETHER IT IS A CHUNKY CHOKER,
A BOLD BRACELET OR COLORFUL
EARRINGS, ANYONE WEARING AN NATC
JEWELS ITEM ENJOYS AN IMMEDIATE
CONFIDENCE BOOSTER..

For its loyal female customer base, NATC Jewels is the

go-to store for innovative and sophisticated items.

Christodoulou — who is also the creative director of
the label — has worked to establish her brand not only
in her home country of Cyprus but across its borders
too. NATC Jewels is making its mark in countries
such as Italy and Switzerland, and there are plans
to take this impressive outfit elsewhere. Irrespective
of their location, NATC Jewels stores have a special
atmosphere thanks to the furnishings, lighting and
impeccable customer service provided — which all
come together to create enjoyvable moments for their

valued shoppers,

For the trendy everyday European woman looking for
an accessories brand that says bold, courageous and
glamorous, look no further than NATC Jewels — an
ultra-contemporary jewelry brand that is growing in
popularity thanks to its uniquely stylish, affordable

and elegantly creative designs.

Luxury Lifestyle Awards awarded NATC Jewels in
the category of Best Luxury Jewelry Brand in Europe
for 2021. The award comes as recognition of NATC
Jewels' fashion-forward take on bespoke luxury
accessories,

Founded by acclaimed jewelry and interior designer
Matasa Christodoulou in 2011, this Cyprus-based
jewelry and interior design brand has established itself
as a credible designer of creative and contemporary
jewels, bags and swimwear for the everyday woman
looking to elevate her look.

What has made NATC Jewels successful over the years
is its very clear understanding of its audience’s desire
for affordable one-of-a-kind items that complement
each buyer’s individual qualities.

Whether it is a chunky choker, a bold bracelet or
colorful earrings, anyone wearing an NATC Jewels
itern enjoys an immediate confidence booster knowing
that they will attract the right kind of attention.

For its loyal fernale customer base, NATC Jewels is the
go-to store for innovative and sophisticated items.

Christodoulou — who is alse the creative director of
the label — has worked to establish her brand not only
in her home country of Cyprus but across its borders
too, NATC Jewels is making its mark in countries
such as Italy and Switzerland, and there are plans
to take this impressive outfit elsewhere. Irrespective
of their location, NATC Jewels stores have a special
atmosphere thanks to the furnishings, lighting and
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®® FROM A YOUNG AGE,

CHRISTODOULOU
WAS FASCINATED
BY GLAMOROUS
STYLE AND SHE
ALWAYS WANTED TO
BE A STEP AHEAD
WITH THE LATEST
FASHION TRENDS.

impeccable customer service provided — which all
come together to create enjoyable moments for their

valued shoppers,

The Winter "21 haute couture collection is an inspired
body of work that represents the modern-day woman
committed to expressing her individuality. Featuring
patterned pieces with captivating gem stones, every
item in the collection has been masterfully sized to
complement the feminine features of the wearer. The
pieces can be worn in combination with others in the
range but each can certainly stand on its own, too,

In addition to haute couture jewels, NATC Jewels has
a bridal range. Made up of intricate leaf headpieces,
multilayered headbands and dainty neckpieces — this
collection is the definition of classic elegance. There are
also items for men, such as rings, bracelets and belts as
well as a small range for children.

LUXURYXCLUSIVES

From a young age, Christodoulou was fascinated by
glamorous style, and she always wanted to be a step
ahead with the latest fashion trends. With a creative
mindset and passionate about art and design, her
academic path led her to Italy’s design and fashion
capital, Milan, where she studied Fashion and Interior
Design Architeeture at the Politecnico IDi Milano. She
graduated in 2007, A few years later, she completed her
Masters” degree in Visual Merchandiser and Fashion

Buyer from IED.

When she returned to Cyprus in December 2011, it
was then that Christodoulou birthed NATC — which
are the imitials of her first and last name — and opened
her boutique in one of Nicosia’s well-known shopping
strects.

The broader NATC brand has a home décor and
interior design arm that focuses on luxury interiors for
both residential and commerdal. The studio is known
for its highly personalized approach to client projects
and its use of high-end finishes and sophisticated styling
to complete these, Previous commerdal clients of the
studio include Reviv Cyprus and AKOI Hearing Centre
as well as Cyprian branches of international fashion
brands such as Timberland, Lee and Camper.

For Christodoulou and the team at NATC Jewels, the
mission “to present luxury and limited series accessories
at affordable prices” is one they take very seriously.
Indeed, customers around the world are showing their
appreciation by supporting the brand and taking it to
riew levels of global success,
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& 5 FOR
CHRISTODOULOU
AND THE TEAM
AT NATC JEWELS,
THE MISSION “TO
PRESENT LUXURY
AND LIMITED
SERIES ACCESSORIES
AT AFFORDABLE
PRICES".

ABOUT LUXURY LIFESTYLE AWARDS

Luwcury Lifestyle Awards is a global award selecting,
recognizing, celebrating and promoting the best luxury
goods and services all over the world. The goal of the
company is to connect people with the best of luxury.
LLA has evaluated more than 10 000 various goods
and services in 400 categories from 60 countries and
analyzed the results to give vou a TOP list of the best
of the best in the world, Such world-renowned brands
as Chanel, Dom Perignon, and Ferrari were proudly
named winners. The victory brings companies status
and recognition, global promotion and exposure to an
entirely new market of customers.

R LUNURYSCLUSIVES




For more information, please visit: https://luxurylifestyleawards.com/
Like us on Facebook: https://www.facebook.com/LuxurylifestyleAwards/
Join us on Instagram: https://www.instagram.com/luxurylifestyleawards/

ruxuryxcLosives R




L
i L1

WEDGEWOOD

HANDMADE HONEY NOUGAT

~5}&nw&,7@mw

i

WEDGEWO0

HANDMADE ponEY NOUS™

~berry & st OF
GIFTING & HAMPER SERVICE

www.wedgewoodnougal.co.za/gilting « Tgl-:r;hﬁ_n:ﬂ:::_ 033 330 7444



-}Ee?

WEDGLWOO

AADE HOMNEY HOUGAN
£ ﬁﬁtrzm’ﬁ-ﬂm Afuga '

"I
I

WEDG EWOOD

[ I |rH ”xlr IIH"




~ LOUIS VUITTON

DISCOVER THE
NEW LOUIS VUITTON
HOLIDAY SEASON 2021
COLLECTON



DY FRAGRANCES e

-
‘|

£ 2

RO5E DES YENIS

OMBRE NOMADE

. lous yypmon

{* i:_' ,i;\

-

LowIs vurmoN

Py

ruxuryxcLosives R



LOUIS VUITTON
I \VATCHES & ALBUMS I

A L UXURYHCLUSIVES



Y,

DY EYE SHADES s cous vumon

' p
: —-I"'"




LOUIS VUITTON

D JEVWELRY e

San. e
T



x\,i\%,%« A A AN .é?i%&? .}B.&fm.
it : -

ﬁ__,___r




LOUIS VUITTON
I JE\VELRY




Y,

LOUES VUITTORN

*  .~% | %7




LOUIS VUITTON

| TRAVEL BAGS |

LUNURYXCLUSIVES



I HANDBAGS I oo

Taatwil

ruxuryxciosnes B



LOUIS VUITTON

I SHOES I




SCARFS & ACCESSORIES NI =

ruxuryxcLosves | Bl



LOUIS VUITTON

DN CIOTHINGS e

2 o. a

AVAILABLE IN DIFFERENT COLORS

LUXURYXCLUSIVES



*1 lf‘i A
'fr}‘ il j ﬂ\‘l 1'::,l
!Ir’ﬂ *H 'HE;"F
1|[l 'Fa il

i J'nﬁ”fm -

LT

T

Sk
; )
£ ;-i {5"1

A

Lty %1"
Ahitikity ’fn

i’
i

..‘,’.‘_—r""r--'- .

Luxuryxciusives IEill









LUXURY /FASHION

aiza Omar
X Charles Greig

1599

LAUNCH DAZZLING FINE
JEWELLERY COLLECTION

Just in time for Summer, Faaiza Omar revealed her
jewellery collaboration with Charles Greig Jewellers, at
the residence of Christopher Greig Beechwood Gardens
in Johannesburg, where the gardens are in full bloom.
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HARLES
‘GREIG

ES LUXURYHCLUSIVES



A
®®

FOR THE TRENDY
EVERYDAY EUROPEAN
WOMAN LOOKING

FOR AN ACCESSORIES . ¥{0nie

BRAND THAT SAYS
BOLD, COURAGEOUS
AN D GLAMOROUS,

~ N Q' FURTHER



“Inspired by Beechwood Gardens and the
spring blossom, bumble bees, dragonflies and
butterflies, typical of an October day, we have
created a collection of jewellery of varying
price. points. The collection highlights our
favourite gemstone and colour - emerald -
enhanced by unusual fancy cut diamonds,”
says renowned jeweller Christopher Greig.

Known for her Wp]ﬂstimted cunfwtiom:}r
creations, this is Faaiza’s first foray into
jewellery design. “There was definitely a need
for a stand-out local luxury collaboration.
There hasn't been one in South Africa for
a while and I saw a gap in the market for
exclusive, stand out pieces,” she says. "After
months of planning we are ready to launch.
MNow is the perfect time as we head into the
summer season under level one, with socal
calendars filling up with events and special
occasions.”

The collaboration was realised with Faaiza
Omar presenting a design concept to
Christopher Greig for expert input on the
creative execution of a piece, which the
jewellers later manufacture. Collections by the
House of Graff, Cartier and Charles Greig

Jewellers have been a well of i inspiration for
Faaiza’s designs.

Charles Greig Jewellers ap&mﬁwgmenmm .
of specialists dedicated to designing,
manufacturing and mmgjnuﬂezy as well
as supplying fine watches in South Africa
for more than a century, so ﬂmyfduhku the 2

perfect partaer. [
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COLLECTIONS BY
THE HOUSE OF
GRAFF, CARTIER

AND CHARLES GREIG
JEWELLERS HAVE
BEEN A WELL OF

INSPIRATION FOR
FAAIZA'S DESIGNS.

“My partner Svetla Stevens has headed up the Charles
Greig workshop operation of master goldsmiths and
setters for well over 20 years,” says Christopher. *Faaiza
Omar, with her fair for beauty and luxurious design,
has enjoyed a creative synergy with Svetla for many
years, experiencing the high standard of goldsmithing
coupled with my design input. Ultimarely, this is
a collaborative effort and we're very happy with the
outcome.”

Faaiza worked with rose gold and yellow gold as the
base metals to hold her carefully selected gems and
emeralds are her most revered gemstone and feature in
the collection. “The colour represents new beginnings
and, in this case, new partnerships,” she says. Look out
for the emerald-and-diamond car cuff. The setting of
the trillion-cut diamonds and cushion-cut emeralds
takes on the look of a glittering, leaty vine climbing
up the ear once fastened in place. *I'm obsessed with
earrings. If | don't have earrings on, 1 really do feel
bare.”

What comes first when she dresses — the clothing or
the jewellery? “Usually I decide on the jewellery and
then the clothes. And I'll often design a dress around
a piece of jewellery that T want to wear, like earrings or
a neck piece if it’s for an event. I love designing dresses
too. If I want to wear emerald carrings, I might include
beading or handwork in a similar shade on the dress.”
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‘ 6 “IF YOU ARE WEARING A BIG
EARRING PIECE, YOU DEFINITELY
DON'T NEED TO WEAR A HUGE
NECKLACE AS WELL.”

Wooteh

1. 18¢t Yellow Gold
Total Diamends: Approximately 0. 284
2, 18ct Yellow Gold
Wings: Chrysoprase
3. 18t Yellow Gold
Wings: Mather of Pearl
4. 18et Yellow Gold
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1. 18¢t Yellow Gold
Wings: Mother of Pearl and Diamonds
Total Diamends: Approximately 0. 281

2. 18¢t White Gold
Wings: Chrysoprase and Diamonds
Total Diamands: Approximately 0.7 3ct

3. 18ct White Gold
Wings: Mother of Pearl and Diomends
Total Diamends: Approximately 0.7 21

4. 18ct White Gold
Wings: Mather of Pearl and Diamonds
Total Diamonds: Approximately 028

5. 18¢t White Gold
Total Diamonds: Approximately 088
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1. 18ct White Gold
Total Diamends: Approximately 1.50ct

2. 18ct White Gold
Total Diamends: Approximately 2.90ct
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2. 18¢t White Gold
Total Small Diamends: 0.4%9¢t |excluding Centre Stone)

3. 18ct White Gold
Diamonds and Cultured Pearls Diamends: + /- 0.60ct
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A PAIR OF EARRINGS

1. 18ct White Gold
Diamonds and Pearls Diamends: +/- 0. 20t

2. 18ct White Gold
Diamonds and Pink Sapphires Diamonds: +/- 0.06c1

3. 1Bct White Gold
Diamonds and Cultured Pearls Diamends: +/- (.26t

4. 1Bct White Gold
Diamends and Cultured Pearls Diamends: +/-
0.20ct4.

5. 18¢t White Gold Diamonds Diemends: +/- 0. 36¢




Commenting on jewellery style in general, Omar
thinks stacked bracelets are “amazing” but otherwise
prefers an understated look. “If you are wearing a
big earring picce, you definitely don’t need to wear a
huge necklace as well. I think minimalist is best, as
it allows the jewels to tell their own story and really
shine. We have designed our high-jewellery pieces for
the collection in this way — alluring, for those who like
to convey a sense of exclusivity and mystery.”

The 40-piece collection features earrings, a dedicated
ear cuff range, necklaces, bracelets, pendants and
rings, all available at Charles Greig Hyde Park from
11 October.

Ts book an appointment mail faaizasmar@icloud.com
Visit Faaiza Omar website or Instagram
Charles Grieg website or Instagram

s @
“IF YOU ARE
WEARING A BIG
EARRING PIECE,
YOU DEFINITELY
DONT NEED TO
WEAR A HUGE
NECKLACE AS
WELL.”
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WAS FASCINATED BY
GLAMOROUS STYLE AND
SHE ALWAYS WANTED TO
BE A STEP AHEAD WITH
THE LATEST FASHION
TRENDS.
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TO PERFECTION

ON THE LHAVIYANI ATOLL

A REVIEW OF RAAKANI,
THE BEST LUXURY DINING
AWARD WINNER
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The Maldives conjures up the exotic
idyl, and for many, it is top of their ‘must
see’ travel lists, Set amongst this tropical
background, Raakani has been recognized

as The Best Luxury Dining Experience by
Lusury Lifestyle Awards,

Choreographing a range of unique dishes for its guests,
Luxury Lifestyle Awards panel was impressed with irs
fusion of stvle, setting, and understanding of locally
sourced ingredients and the engaging theatre of gill
cooking from a skilled teppanyaki chef.

Raakani, named after the Spider Conch Shell, is part
of the Fushifary Maldives resort, which consists of 44
beach villas and 19 water villas nestled on their own
private island resort. The resort aims is to create the
ideal spot where guests can relax and enjoy a journey
of self-discovery. Such an exclusive location deserved
an equally exclusive dining experience that matched
the combination of Maldivian-inspired design and

LUXURY / LIFESTYLE
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SUCH AN EXCLUSIVE
LOCATION DESERVED
AN EQUALLY
EXCLUSIVE DINING
EXPERIENCE THAT
MATCHED THE
COMBINATION OF
MALDIVIAN-INSPIRED
DESIGN...
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beautifully captured the local cuisines and tastes of
splendid ‘surf and turf” dishes. The siting of Raakani
makes the most of its surroundings, with the turquoise
seas of the Indian Ocean lapping at the silvered, white
sands of the Lhavivani Atoll.

Long associated with the theatre of cooking, the choice
of creating an ocean-side teppanyaki restaurant provides
the perfect amalgamation of the key elements that
guests expect from a destination, such as the Maldives;
the beautiful scenery, unique culture, and fresh locally
sourced ingredients. Teppanyaki does not just result
in mouthwatering dishes but is a true culinary art
form and a source of mesmerizing entertainment for
diners. This long-admired cuisine is created using an
iron griddle style of cooking. The teppan is the metal
plate used to cook on, and the yaki refers to the means
of cooking (grilled, broiled, panfried). Raakani uses a
variety of fresh ingredients that can be used to create a
bespoke dish in front of designers, making it not just a
meal but a true dining experience.

@®@® TEPPANYAKI DOES NOT JUST RESULT
IN MOUTHWATERING DISHES BUT
IS ATRUE CULINARY ART FORM
AND A SOURCE OF MESMERIZING
ENTERTAINMENT FOR DINERS.

B L USURYSCLUSIVES




ITS SURROUNDINGS, WITH THE TURQUOISE
SEAS OF THE INDIAN OCEAN LAPPING AT THE
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SUCH AN EXCLUSIVE LOCATION
DESERVED AN EQUALLY EXCLUSIVE
DINING EXPERIENCE THAT MATCHED
THE COMBINATION OF MALDIVIAN-

INSPIRED DESIGN...

Raakani is designed using a contemporary version of
Maldivian design elements, which takes inspiration
from the surrounding natural materals. Similarly,
Raakani has a commitment to creating its dishes
from the freshest of local ingredients. Locally caught
fish can range from tuna, groupers, dolphin fish, and
barracuda, to name just a few. These are then carefully
prepared using the best fresh and seasonal ingredients.

From seafood caught in the crystal blue Maldivian
waters to local vegetables and spices, guests can take
their pick from a range of dishes inspired by key
ingredients such as fish, chicken, and meats. Each one

is then carefully created by the skilled teppanyaki chef,
making cach dish unique. This tailor-made approach
to dining provides the unique ethos that Fushifaru
Maldives uses throughout the resort.

Raakani neighbouring Faninhandhi Bar provides the
perfect cocktail or mocktail to savour with your chosen
dish and to leisurely watch the evening sun disappear
behind the blue horizons, The warm welcoming design
of the restaurant is only excelled by the restaurant’s
staff. Dedicated to creating the perfect destination,
they provide a professional, friendly welcome where
nothing is too much trouble,
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Minos

BEACH ART
HOTEL

IS ALL THAT ROMANTIC
HONEYMOON DREAMS ARE
MADE OF

It you happen to be planning a honeymoon or a special romantic getaway with your significant
other, Minos Beach Art Hotel in Greece is a destination of choice. Uniquely catering to
newlyweds and the celebration of their milestone, Minos Beach Art Hotel is the place to go to
for precious, sunshine-filled Mediterranean memories to hold on to for a lifetime.

Minos Beach Art Hotel is all that romantic holiday dreams are made of. From the moment
guests arrive at this eastern Crete Mirabello Bay destination to settling into rooms and getting
familiar with the breathtaking surroundings, everything at this naturally luxurious establishment
whispers privacy and relaxation,

Complemented by neutral-toned décor, bespoke furnishings and traditional architectural design
Minos Beach Art Hotel embodies luxury but with the authenticity of Cretan culture. The only
things guests need to focus on are remembering to put on sunscreen and which cocktail to
have next. Indeed, Minos Beach Art Hotel is the epitome of Greek elegance, offering guests a
unique waterfront holiday experience blended with nature — 1deal for those seeking the utmost
of privacy, relaxation and tranquility.

LuxuryxcLUsveEs [T



What distinguishes Minos Beach Art Hotel from other
high-end hortels is irs connecrion to art and cultire.
The howel’s Open Air Art Museum features more than
50 contemporary installations commissioned from

local and international actists of note. Fach piece of

art s moving and adds its unique value to the already
stunning architecture of the horel,

With 126 room types spunmng siuites, bungilows
and villas with private pools, visitors can select the
option that best mects their needs. Those prefernng
to have a privite pool for umnterrupted fun in the
sun are advised to book a villa, while those wanting

a sea-facing terrace with steps leading into the sea
should reserve a waterfront bungalew. All room types
are air-conditioned, and bathrooms feature rainfall
showerhead / tub combinations, One thing is certiin
though, regardless of which room you choose, your Sty
at this unigque horel wall be unforgerfuble.

At Minos Beach Art Hotel, privacy is the order of
the day. Guests have access o two private beaches
and a nearby bar, and there is a pool with dedicated
sunloungers and cabanas” I vou are'in need of some
greenery, there 5 the option to stroll through the

perfectly manicured gardens,




TRAVEL / ADVENTURE

66 Everything at this
naturally luxurious
establishment whispers
privacy and relaxation.
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For other entertainment options, various sports (fishing

and tennis) and water activitie
iing and scuba diving) are also available. In
m, the hotel is located just half a mile from

the center of the history-rich Agios Nikolaos, which

addit
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@®® What distinguishes

Minos Beach Art
Hotel from other
high-end hotels is
its connection to art
and culture.

The reality, however, is that when staying at Minos
Beach Art Hotel, you never have to leave the property,
not least for dining purposes. There are five restaurants
and three bars on the estate, allowing guests to dine
conveniently. For gourmet cuising, the open-air La
Bouillabaisse’s Mediterranean a la carte menu will
appeal, while Bacchus (the hotel’s main restaurant) and
Terpis (the hotel’s Cretan eater) offer buffet selections
for those that prefer to have variety at mealtimes.

In 2021, Luxury Lifestyle Awards selected Minos
Beach Art Hotel as winner in the category Best
Lauzury Honeymoon Hotel in Greece. The five-star
establishment is a member of the bluegr Hotels &
Resorts (a private, family-owned Greek hotel and
tourism company) and Design Hotels,

About Luxury Lifestyle Awards

Luxury Lifestyle Awards is a global award selecting, L '." -'f’gﬁ‘u
recognizing, celebrating and promoting the best luxury
goods and services all over the world. The goal of the
company is to connect people with the best of loxury.
LLA has evaluated more than 10 000 various goods
and services in 400 categories from 60 countries and
analyzed the results to give vou a TOP list of the best
of the best in the world. Such world-renowned brands
as Chanel, Dom Perignon, and Ferrari were proudly
named winners. The victory brings companies status
and recognition, global prometion and exposure to an
entirely new market of customers,

For more information, please wvisit:  bttps:/
lexurylifestyleawards.com/
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A Mature never ceases to amaze with rich combinations
@®® The success to craft

of colors, shapes, textures, But the most amazing thing

and bring '|'D lif‘E‘ such is the harmony that reigns in these combinations of
. . . scemingly incompatible elements. When it comes

d dISflnCTlve des'gn to architecture, a sign of specal skill is the ability
of professionals to fit the structure into the natural

feaTUl:E was The landscape, to ensure the harmony of the place for
CDmbInEd Effﬂ'”s Df comfortable living of people and its surroundings.
the pESSiDHETE and C55 & Associates demonstrates such craftsmanship

by creating architectural works that not only become
hig hlu crea'l'ive 'I'Eam a natural part of the landscape, but also give their
accupants the maximum benefit of their surroundings.
One such project earned the company a win at the
Luxury Lifestyle Awards in the category of Best
Luxury Architecture Residennal Development for ‘Art
Parkside’ in Cyprus.
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CS55 & Associates architectural firm is a broad-
based team of specialists in design, supervision, and
management. The company was founded in 1991
and has been carrying out projects of various types
and scales mainly in Limassol and Nicosia for the
past 30 years, Over three decades, C55 & Associates
has developed an impressive portfolio that includes
commercial buildings, bars, sports facilities, urban
design, interior design, renovations, educational,
institutional, industrial, and residential buildings.
Years of experience and an integrated approach to
work guarantee a flawless result for each project.

The creative vision of the CSS & Associates team is
based on reflecting the harmony of the world around
us. Just as different colors form beautiful combinations
in nature, the company’s specialists strive to contribute
to this harmony with their creations. Combining the
natural with the artfical, the traditional with the
contemporary, the functional with the sustainable, they
develop projects that are perfect in terms of aesthetics
and practicality. Taking into account individual client
requirements, TS5 & Associates finds customized
solutions that meet the highest standards of quality
and sustainable architecture practices.

Art Parkside’ is a CS5 & Associates project that

embodied the fundamentals of the company’s vision

£/
o0

The success to craft

LUXURY / LIVING

and was recognized by the judging panel of the
Luxury Lifestyle Awards. It is a modern residential
development, located next to a public park in Limassol,
with a view of the famous Akrotiri Bay and close to
local stores and amenities. The advantageous location
and clever architecture of the building provide residents
with a great view of the surrounding scenic area. With
excellent transportation links, residents have easy
access to a variety of institutions, making it an ideal
place to work and live a tranguil Life with the family.

C55 & Associates developed the ‘Art Parkside” project
in collaboration with Nicholas Papageorgiou — Tale
London, ITtsimple Art Ltd. Thanks to the fruitful
collaboration of cxperienced teams, the project was
provided with high-quality 3D renderings of the
building, a carefully thought-out interior design,
uncompromising attention to detail, and an award-
winning architectural concept. The building features 4
levels comprising two 2-bedroom and three 3-bedroom
apartments with arcas ranging from 103 to 230 square
meters of living space and covered and uncovered
verandas,

Like any other CSS & Associates project, ‘Art Parkside’
meets high standards of sustainability and energy
performance. The building has a good certificate rating
with high energy performance and low CO2 emissions.

and bring to life such

a distinctive design
feature was the

combined efforts of the
passionate and highly

creative team

LuxuryxcLUsves ER



ABOUT LUXURY LIFESTYLE AWARDS
Luxury Lifestyle Awards is a global award selecting,
recognizing, celebrating and promoting the best luxury
goods and services all over the world. The goal of the
company is to connect people with the best of lusury,

LLA has evaluated more than 10 000 various goods
and services in 400 categories from 60 countries and
analyzed the results to give you a TOP list of the best
of the best in the world. Such world-renowned brands
as Chanel, Dom Penignon, and Ferrari were proudly
named winners. The victory brings companies status
and recognition, global promotion and exposure to an
entirely new market of customers,

For  more  information, please  wvisit  hrtpsy//

luxurylifestyleawards.com/

Like us on Facebook: hrtps//www.facebook.com/
LusuryLifestyleAwards/

Join us on Instagram: https://www.instagram.com/
lusurylifestyleawards/
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The Polygon is an
8-storey office building
located in the heart of
Limassol, Cyprus.
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ART/DESIGN

TALIAN

EXECELLENCE INTHE HEART OF

SINGAPORE

A REVIEW OF MERCURIO DESIGN LAB

Set on 1,168,652.50 sqm of the Laguna
Mational Golf & Country Club—one of
Singapore’s prominent golf and country
club since its inauguration in 1993—the
brief for the project includes a makeover
of the existing clubhouse and the provision of a new
hotel. Laguna Hotel Holdings Pte Ltd knew they
could count on the world-renowned Mercurio Design
Lab not only to fulfill but exceed their design brief.
Lead by founder Massimo Mercurio the Italian studio
has undertaken a range of projects across Asia.

The existing clubhouse was a boxy-looking building
with golf facilities for players taking on the challenge
of two championship courses. The client wanted to
keep the demolition of the old pavilion to a minimum
and incorporate it with the five-stary luxury hotel.

However, due to the changes brought particularly
by the new MRT line, the chance to work with a
desigm from scratch arose. The announcement for
the new MRET line opened up to a more exciting and
less constrained design and paved a way to develop a
concept that interacts better with the environment.
The result is a dynamic and single unified building that
merges almost seamlessly with the surging landscape
of the golf course.

Mercurio Design Lab wanted to create a strong affinity
between the architecture of the structure and the
beautiful undulating ground of the golf course. Taking
the gentle undulations as the inspiration, Massimo
Mercurio designed the project with a fluid swooping
form that sweeps itself from the landscape and curves
to cover the two different functions—the clubhouse

@@ THE SUCCESS TO CRAFT AND BRING TO LIFE
SUCH A DISTINCTIVE DESIGN FEATURE WAS THE
COMBINED EFFORTS Of THE PASSIONATE AND

HIGHLY CREATIVE TEAM

LUXURYXCLUSIVES
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THE SUCCESS TO CRAFT AND BRING

10 LIFE SUCH A DISTINCTIVE DESIGN

FEATURE WAS THE COMBINED
EFFORTS OF THE PASSIONATE AND
HIGHLY CREATIVE TEAM

To create an architectural design that would meet
practicality, conncet with the people, and minimize
the wviolence it would bring to the environment is
daunting. In the context of design, there was not much
technical difficulty in accomplishing the project, but
the construction of the roof, due to its unusual form
becomes the main challenge. Hence, extensive research
to find the right technology that would accommodate
the roof plan was instrumental. Owverall, the project
faced some roadblocks during construction, but as it
now stands beautiful on the golf course as one of the
most remarkable buildings in Singapore is well worth
the effort,

S0 - i

Ty it |

=

and the hotel. The over-arching roof and shared
glazed facade are to marry the complexities brought
by the two entities with a discrepancy in height. The
glazed fagade draws light into the interior, and when
sgcen from the outside, has a beautiful illumination
effect. The design composition also gives visitors the
perfect vantage point to take in the golf course and the
gorgeous natural scenery.

The newly emerged Dusit Thani Laguna greets its
guests with a curvilinear aesthetic thar is also visible in
the interiors of the building. The success to eraft and
bring to life such a distinctive design feature was the
combined efforts of the passionate and highly creative
team of Mercurio Design Lab's architects, engincers,
designers, and artists. This collaborative approach
resulted in a ground-breaking project thar pushed the
boundaries and excelled the initial brief.

ruxuryxcLosives TR
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The end product resounds well with the panel of judges at this
year's The Luxury Lifestyle Awards. They were impressed by the
measures that the Mercurio Design Lab team has undertaken to
bring about a revolutionary artwork and build an iconic structure
in the heart of Singapore. It naturally concluded with the jury
awarding the project with the title Best Hotel Architecture for
Singapore for the Dusit Thani Laguna,

ABOUT LUXURY LIFESTYLE AWARDS

Luxury Lifestyle Awards is a global award selecting, recognizing,
celebrating and promoting the best lwxwury goods and services all
over the world, The goal of the company is to connect people
with the best of luxury. LLA has evaluated more than 10 000
various goods and services in 400 categories from 60 countries
and analyzed the results to give youa T OP list of the best of the
best in the waorld. Such world-renowned brands as Chanel, Dom

Perignon, and Ferrari were proudly named winners. The victory
brings companies status and recognition, global promotion and

exposure to an entirely new market of customers.

Faor more information, please visit: htps:/ fluxurylifestyleawards.com/
Like us an Focebook: hitps:/ fwww.faceboeok.com Luxurylifestyledwards,/

Join us on Instagram: hitps:/ fwww.instagram.com//lusurylifestyleawards/
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FURNIRURE / DESIGMN

AWARDED IN THE CATEGORY OF BEST LUXURY FURNITURE
AND HOMEWARE IN EGYPT BY THE PRESTIGIOUS LUXURY
LIFESTYLE AWARDS

BLEND
IT
YOUR

NIV

Egyptian furniture and homeware company Blend Furniture first established itself on the interior design scene with its first showroom in
Masr City, Cairo in 2012. Such was the success of this home-grown design company that within just a few years it was able to expand with
a second showroom in Heliopolis in 2015 and then a third branch in New Cairo in 2019, and later followed by its forth showroom in West
Cairo in 2021, and later followed by its forth showroom in West Cairo in 2021, proof that the appetite for Blend Furniture's unique and
stylish products show no sign of dying down.

B3 cuxuRyscLUSIVES
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Blend Furniture's appeal and ¢ 1on toits d

fans can be explained by it: stonately-held

1 1001, which 15 to m }'1-1.'1_‘.1}1]-:_: torget the stresses
C ife as they indulge in one o

exclusive pieces. Every item lovingly supplied by Blend

Furniture is a unique blend ¢

style and covers the whole range of

in every home, not just fumniture but whole systems

and furnishing ac ies for the entire project.

5, Blend Furniture has retaned its
ton n the natnonal interior des

its ability to

ners while

g the long-lasting mark of quality and

ricnce which provides timeless picces which will
stand the test of time.
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‘Timeless Elegance’ can be
seen in its showrooms, which
are set up to provide a source
of inspiration to its clients,
revealing the strong design

elements in each piece.

From houschold staples such as sofas; chairs and
armchairs to coffec tubles, dming chairs and tables
to bar stools; lighting, writing desks and firephices,
in both modern and contemporary styvling, Blend
Furniture supplies its clients with & whole range of
high-end brands so they can fit their homes out with
these beautiful and exclisve items.

This is why Blend Fumiture has been awarded a
prestigions aceolade in the category of Best Luxury
Furniture and Homeware in Egypt by Luxury
Lifestyle Awards, recognition which is truly deserved.
Its motto of “Timeless Elegance® can: be seen in its
showrooms, which are set up to provide a source of
inspiation to its clients, revealing the strong design
elements in each piece which exist in harmony with
the rest of the collecnion. Blend Furminre's srared
aim is to create the perfect blend of furniture for cach
home with world-cliss design and guality standards,
with original, minimalistic contemporary design and a
unique serse of detail being the hallmark of the Blend
Furniture design style.

The eam ar Blend Furniture is well aware thar,
thanks to the increased mmportance of the internet
and social media, their customers are more exposed
to design trends from wround the wiarld, This allows
them to be more creative and experimental with their
selections but-allows meins that they require o wide
variety of products, services and better customisation,
and are more likely o tarn away from mass-produced
itemis. Therefore, Blend Furniture seeks to deliver
an exceptional blend of products and services to the
market thar best serves its customers needs, making

sure that they ure offering the very best in quality and
design standards, creating the perfect solurion for each
CUSLOIET.

As well as remailing some of the finest design brands
in the world, especially from the leading designers
in Europe, Blend Furnimire alsp prides itself on
cncouraging and supporting local talent. By seeking
out new designers und ucnvely wking part in
collaboranons with Egyptian designeéss and innovators,
Blend Furniture can give greater prominence to those
who would otherwise find it hard to break through in
this hughly competitive field.

ABOUT LUXURY LIFESTYLE AWARDS
Lisury Lafestyle Awards 1s a global award selecning,
recognizing, celebrating and promoting the best luxury
goods and seevices all over the world, The goal of the
company is to connect peaple with the best of lusury,
LLA has evaluated more than 10 000 varous goods
und services in 400 Gitegories from 60 countries and
analyzed the results to give you a TOP list of the best
of the best in the world, Such world-renowned brands
as Chanel, Dom Perignon, and Ferrari were proudly
named winners: The victory brings companies status
and recogmtion, global promotion and exposure 1o an
entirely new marker of customers:

For  more  information, plesse  visit: heps://
luxurylifestvleawiirds.com/

Like ws on Facebook: hittps:fwwwifacebook.com/
LiuryLifestyleAwards/

Join us on Instogiam: hrpsiAwwwinstagram.com/

luxurylifestyleiwands/
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®@® Fine & Country Costa
Blanca North provide an
exceptional, individualised
service in this exclusive

region.

Located in an exclusive and beautifully

I scenic region of Spain, Fine & Coun-try

service and in-depth local knowledge

to create the perfect environment for

stressless buying and sell-ing in a versatile real estate
market. That is why Fine & Country Costa Blanca
Morth has been awarded in the category of Best
Luxury Real Es-tate Agency in Costa Blanca and the
Provinces of Alicante and Valen-cia by the experts at
Luxury Lifestyle Awards.

Costa Blanca North offers excellence of

With their passion for the
region and  comprehensive
local knowledge of to-day’s real
estate market, Fine & Country
Costa Blanca North provide
an  exceptional, individualised
service in this exclusive region.

The area attracts Spanish

investors looking for second
homes in this exclusively beautiful re-gion as well as
more affluent expats from across Evrope and beyond,
in-cluding North America and the Middle East. They
are part of an extensive network of over 300 branches
all over the world spedalising exclusively in the in-
depth marketing and sale of hury residential property
which includes resale, new build and investment
opportunities. Their Head Office is situated on Park
Lane, Mayfair, London, arguably one of the most
prestigious loca-tions in Europe.
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®@® \We are delighted to

have been chosen
as a winner in the
category of Best
Luxury Real Estate
Agency in Costa
Blanca and the
Provinces of Ali-
cante and Valencia.

With a regional office based in Denia, midway between the cities
of Alicante and Valencia, the company showcases properties
in the many attractive coastal towns while also catering for
clients looking to settle in the charming inland villages in the
Jalon and Orba Valleys. From luxury beachfront pent-houses
to spectacular coastal houses, contemporary city apartments or
styl-ish country escapes there’s something for everyone.

The dedicated, multi-lingual staff provide an exceptional service
to both buvers and sellers. This starts with initial enquiries
where they pride them-selves on sourcing exclusive properties
that may not necessarily be on any-one’s radar. They aim to
exceed all expectations with a personalised, de-tailed search
followed by bespoke hands-on orgamsation, negotiation, and

LuxURyxcLbsnes R



management service throughout the process. Guaranteed to bring
maxi-mum customer satisfaction, helping buyers find their dream
home with min-imum fuss and sellers find their ideal buyer with
utmaost casc.

“We are delighted to have been chosen as a winner in the
category of Best Luxury Real Estate Agency in Costa Blanca and
the Provinees of Ali-cante and Valencia. It is great to have our
dedication to the premium marketing and sales of a range of luxury
residential properties recognised and rewarded,” says Christopher
Hara, Owner and Managing Director of Fine & Country Costa
Blanca North.

B L UXURYXCLUSIVES
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®® From luxury
beachfront pent-
houses to spectacular
coastal houses,
contemporary city
apartments or styl-
ish country escapes
there’s something for
everyone.




ABOUT LUXURY LIFESTYLE AWARDS

Luxury Lifestyle Awards is a global award selecting,
recognizing, celebrat-ing, and promoting the best

luxury goods and services all over the world. The goal

of the company is to connect people with the best of
luxury, LLA has evaluated more than 10 000 vari
goods and services in 400 catego-ries from 60 countries
and analyzed the results to give you a TOP list of the
best of the best in the world. Such world-renowned
brands as Chanel, Dom Perignon, and Ferrari were
proudly named winners. The victory brings com-
panies status and recognition, global prometion, and
exposure to an entirely new market of customers.
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For more information, plecse visit: hitps:/ /luxurylifestyleawards.com/
Like us on Facebook: hitps:/ fwww.lacebook.com

LuxurylifestyleAwards/

loin us on Instogram: hitps:/ fwww.instagram.com/

luxurylifestyleawards/
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MIND
BODY

WELLNESS

FORTHE WORKPLACE
MASTERCLASS

EMPLOYEE WELLNESS

One in four employees have been diagnosed with
stress related health issues, and the country’s economic
contributors aged 25 to 65 are most affected, costing
South Africa billions of Rands. A study conducted
by the South African Depression and Anxiety Group
(SADAG) revealed that more than 40 percent of
all work-related illness is due to work-related stress,
major depression, burnout and anxiety disorders.

More organisations are beginning to understand
the impact of employees’ health on organisational
performance and more employers are now integrating
different wellness programmes into the workplace.

>
@®® Our Masterclasses

and Retreats will
take your team
from stagnant to
revitalized and
rejuvinated.

A LUXURYHCLUSIVES

Organisations and companies that care for the
wellbeing of their employees tend to get more from
their employees automatically because people are
willing to do more if they feel like they're a part of
something good that’s bigger, This leads to increased
productivity and efficiency; making employees feel
valuable and connected helps the bottom line so much
TMore,

Organisations and companies that are known for being
pleasant to work for tend to have a steady stream of
high quality employees all vying for an opportunity
to secure them a place in this desirable working
environment, This saves the organisation both time
and money on the rare occasion that an employee
leaves. Gaining a reputation for employee satisfaction
and fulfilment has other benefits too,

MIND BODY WELLNESS
IN THE WORKPLACE
MASTERCLASS

Release tension, learn stress management techniques
and recharge vour team with our Mind Body Wellness
in the Workplace Masterclasses and Retreats. Our
Masterclasses and Retreats will take your team from
stagnant to revitalized and rejuvinated.

We offer master mindset skills you can take back to the
office and establishing camaraderie amongst the entire
group through mindful mind and body team building

activities,

Our programmes include many other activities to
choose from such as a pamper session at in our , you'll
refuel with delicious sit-down meals that bring a
renewed sense of community every night.

Welly

n the Workplace either on Zoom or at
the waorkplace masterclass email: info@fiferetreat.
0.z

» Information:

iferetreat.co,za

wwwlifestyleshoponline.co.za
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AFRICA

CONNECT

NETWORK | TRADE | EXPLORE | FUN

For more content check the website
https://inspireafricaconnect.com

In®®®




Inspire Africa Connect

Inspire Africa Connect is “the” trusted African Business Platform that delivers for our partners.

We bring leading African corporate & luxury brands across different lifestyle segments to an
elite and discerning target auvdience.

Inspire Africa Connect is a unique, one of its kind platform in Africa. A Platform with the ability to
reach thousands of affluent individuals in such a short period of time and across such a broad range is

rare.

Voo
A

Metwork & Trade

Elevate your brand's profile
and Generate qualified new
leads. Give your company a3
powerful platform for meeting
new customers, reaching out to
your existing clientele, and
building a more established
and reliable brand.

Travel & Explore

Travel and experience some of
the best and luxurious
destinations in Africa. We have
the best of partners in Travel,
Tourism and hospitality to
make your travel as exciting
and as flawless as you would
expect.

Unwind & Have Fun

After Networking and Business
Meetings, we make sure fun is
part of your travel. Whether a
round of Golf, or a game of Polo
or Indulge in a Yacht/Boating trip,
Cycling, hiking, tennis, swimming
or sight seeing helicopter rides in
partnership with credible
partners Tour Operators we have
something for everyone to make
your travel and business fun




_ WANT TO KNOW
WiNE MORE ABOUT
& CONNECT WINE? LET’'S TAKE
YOU THERE

We are a Global Wine Lovers Group, boasting with
members ranging from captains of Indusiries,
Executives and other Wine Enthusiasts.

We have franchises in the following countries:
Nigeria, South Africa and Kenua

- \"-. S ) .
Why you should become a member

Enjoy. Learn. Connect. Network. Build. Promote. Special Privileges. Discounts.
Enjoy wine, learn wine etiquette, MNetwork with members and Get special privileges, benefit from
connect and network with participants, build strategic special discounts, and access exclusive
members and other partficipants, partnerships, promote business and members-only offers when you

and get an unforgettable wine deepen existing relationships. become a member.

expearience.

_ e | o) fﬁ-‘:'_ 2 https://intl.wineandconnect.com/ @@@




